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• Supranational 

• National 

• Group 

 

At the supranational level, youth 14-24 segmented as: 

• In-crowd 

• Pop mavericks 

“Levels” of Cultural Norms 

• Networked intelligentsia 

• Thrill renegades 



• Culture’s continuous evolution 

• Cultural beliefs reflect societal needs 

Culture and Marketing 



• Formal learning 

• Informal learning 

• Technical learning 

• Enculturation (consumer socialization) vs. acculturation 

• Marketing’s influence 

Learning Cultural Values 



• Verbal symbols 

• Nonverbal symbols 

• Product 

• Promotion 

• Price 

• Stores at which product is available 

 

Language and Symbols 
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A type of symbolic activity consisting 
of a series of steps (multiple 
behaviors) occurring in a fixed 
sequence and repeated periodically. 

Ritual 



Ritual Artifacts 



Ritualistic Behavior 



Discussion Questions 

• What are some rituals (religious, educational, social) that 

you have experienced? 

• What artifacts or products were part of that ritual? 

• How did marketers influence the choice of these artifacts? 



• Content analysis 

• Field observation 

• Depth interviews 

• Focus groups 

• Questionnaires 

Measuring Cultural Values 



• The value must be pervasive 

• The value must be enduring 

• The value must be related to consumption behavior 

Criteria to Select Core Values 



Achievement and 
Success 

Time and Activity 
Efficiency and 

Practicality 
Progress 

Materialism 
Individualism and 

Conformity 
Freedom of 

Choice 
Humanitarianism 

Youthfulness 
Fitness and 

Health 

American Core Values 



To which Core Value does the ad appeal? 



To which Core Value does the ad appeal? 



To which Core Value do the ads appeal? 



Ecologically Responsible Consumption 

Discussion Question: 
How do your “Green” attitudes affect your purchase 
behavior? 


