Writing Advertising Copy

(PART 2)



Daftar Materi

PETUNJUK DESAIN POSTER

PEMBUATAN DESAIN POSTER

ADVERITISING COPY UNTUK RADIO



BEHAVIOR

Positioning




Purpose
Hal yang ingin
dicapai / Tujuan

The Publics
Demografi &
psikografi
target audiens

Basic Guidelines for Writing
Advertising Copy

SW internal &
eksternal

Media
Jenis, kaidah
penulisan, & reputasi




The Creative

Approach
A copy platform

Language
Dimengerti level yang

lebih rendah dari
target audiens

Basic Guidelines for Writing
Advertising Copy

Representasi creafive
approach

Repetition
Rule of 3




Creative pyramid

S.

Achion
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Desire

3.
Credibility

2.
Interest

1.

Attention
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Writing Advertising
Copy for Print Media
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How inviting is your home:
Irsthe obwious but overlooked things that often cause home burglanies. You go on vacason
but forget 10 1ell neighbors. And o mail and newspapers pile up. Or vou leave vour house totally

dark, Or the fence out back is so high, it blocks the view of neighbors. Or maybe you forget 10
kock up. Fory percent of home invasions happen because people smply don't kck their doors

and windows. The list goes on and on, T help muke: \ﬁﬁe : handS
vour home hurglar-prool, see vour Allstate agent m
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Format elements

<— Headline and
visual

<— Subhead

<— Body copy

<— Slogan

<— Contact information




Petunjuk Desain
Poster

Kuncinya:
Psikografis &




Petunjuk Desain
Poster
Use

white/eggshe
Il paper

.

=

Qualities
of Color

Psycholog
vy of Color @Yok Pemilihan Warna &9

()
() Hue

. (Yellow, Red, Blue)
Setting Value

Monitor Color (Dark / Light)
NeliUigelilela

(CMYK) (Color / B/w)

Yellow = Health/Well-
being
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Petunjuk Desain

Poster
|

Design Style
Formal : AC = BD

mean stabllity, security, authority
Informal : AC <BD

Mean dynamic, fresh, creative




Petfunjuk Desain Poster I
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Tugas Minggu Ke-7
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Format Poster:

« Ukuran: A3 (297mm x 420mm atau 11,69 inci x 16,54 inci)

« Dikerjakan setidaknya dengan aplikasi MS. Word (dapat pula dengan
photoshop)

« Non margin

« Terkait dengan kampanye media PR yang dibuat oleh kelompok

 Maks 15 kata

 Menggunakan gambar/impresi yang mendukung

« Menggunakan konsep 8 tahap dalam penyusunan (Purpose, Objective Facts,
the public, media, the creative approach, visualization, language, repetition)

« Terdapat atribut informasi yang dapat dikaitkan dengan konsep “creative
pyramid” (Attention, Interest, Credibility, desire, action)

« Softcopy desain dikumpulkan paling lambat Senin 23 Maret 2020, pukul 10.00
WIB ke Gdrive




Writing Advertising Copy for

Electronic Media

“FREIGHT TRAIN" :30 SECONDS

M USIC: Chmiveones and Forebodivg Musi
SFX: Dyissans Trasn Horn

MALE VO Trs comning again,”

P sevenreds dr will b beve,”
"Foser bear _.|'l|'.'1|'.l.'r.|"-. h

Yo aan’s breashe * Copywriting for Radio
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Fou e remified,

5FX: fuagie Horie Cetting Low e and Su ufi iy Closii TR L

MALE VL "Youi ve ire voui e abwoict to die " RUIe Of ThU mb

SFEX: .|'|'.'1r.l.'u':'.l.:|:;' Hearvbear 25 Words — ] O SeC -
FEMALE ANNCR: 45 words = 20 sec.
b i |1-'.'1-|1|-'.' l.'|.'|I|||.'.-|||-'. |.1|-.4-|-|J-'.'|, I|||-.|-.||4-l.'|.' i I:'.'-'.'|-.I4- |L-l.-'.'.-|1.-|||-'. .-II.-'.lv;.. E'uld LETI] |H-l.'|.' 65 Words —_ 30 Sec

vou can get help, Call 1-B00-64-PANIC. 1-B00-64-PANIC, Panic Disorder. It's real, Ir's

tieatable. A public service messape from this swtion and the National Insinne of ]25 Words = 60 SecC.

Menal Health,
FALE L]
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Writing Advertising Copy for
Electronic Media

Copywriting for Radio

Rule of Thumb
25 words = 10 sec.
45 words = 20 sec.

65 words = 30 sec.
125 words = 60 sec.
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Writing Advertising Copy for
Electronic Media

Rule of Thumb
25 words = 10 sec.
45 words = 20 sec.

65 words = 30 sec.
125 words = 60 sec.




Writing Advertising Copy for
Electronic Media

Copywriting for Radio

Rule of Thumb
25 words = 10 sec.
45 words = 20 sec.

65 words = 30 sec.
125 words = 60 sec.




Writing Advertising Copy for
Electronic Media

Mom Copywriting for Radio

Rule of Thumb
25 words = 10 sec.
45 words = 20 sec.

65 words = 30 sec.
125 words = 60 sec.




BROCHURE



BROSUR

Material printing yang terdiri dari 6 halaman atau lebih, dipublikasikan

untuk satu waktu tertentu dengan satu tujuan tertentu.




KONSEP
Unik

e Berbeda dan Memorable

Cerdas

e |de cerdas dan menjual

Penggunaan Puff Words

e Hindari apabila tidak sesuai fakta

Validity



