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In modern life, MOST people get the
news on digital media.

“Technology makes the world a new place”

- Sheshane Zubotf -
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PERKEMBANGAN TEKNOLOGI & PERUBAHAN DI MASYARAKAT

1455 Gutenberg Bible is published

1910 United States transitions to an industrial society

1960 United States transitions to information society

1991 World Wide Web begins

1996 Telecommunication Act of 1996 reforms United States media policy
2009 United States adopts digital TV

OLD MEDIA

AUGUST, 31 #124

FITNESS RELATIONS
L HEALTH

REVIEW -

FﬁHl!_lll DIET

INTERVIEW

BATTTNA CRBVIEA POSUER] FELLUE. I8 VENERIILS LECTUR CONVALLE




Gaya hidup
/ baru \

Menciptakan

DAMPAK
TEKNOLOGI

Menyajikan isu
sosial baru dan
unik

pekerjaan-
pekerjaan baru

Menuntut Menggeser
Regulasi Baru Konglomerat
—— Media

MEDIA BARU
PADA
KEBUDAYAAN




- DIGITALISASI-KONVERGENSI
* MENGUBAH INDUSTR]

* MENGUBAH GAYA HIDUP
MEDIA DI - Ul ae

* MENGUBAH REGULAS|
DUNIAYANG
* MUNCULNYA MASALAH SOSIAL

* MEDIAYANG MENJANJIKAN
KESETARAAN-DIGITAL DIVIDE?

- MENGUBAH SEJARAH
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* Perubahan ini tidak murni didorong oleh teknologi, kreativitas
individual kita dan kebudayaan kita melawan teknologi dan
korporasi yang menyebarkan teknologi tersebut untuk
mendefinisikan kembali penggunaan teknologi.

DAMPAK - Korporasi media besar kini bersaing dengan citizen journalist,

TEKNOLOGI jaringan Facebook, garage bands, dan produser video amatir di
Internet.
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INTERNET USE: DEVICE PERSPECTIVE

BASED ON ACTIVE INTERNET USER DATA, AND ACTIVE USE OF INTERNET-POWERED MOBILE SERVICES -
TOTAL NUMBER INTERNET USERS AS TOTAL NUMBER MOBILE INTERNET USERS

OF ACTIVE A PERCENTAGE OF OF ACTIVE MOBILE AS A PERCENTAGE
INTERNET USERS TOTAL POPULATION INTERNET USERS OF TOTAL POPULATION

&

150.0 56% 142.8 53%

MILLION MILLION

SOURCES: INTERMETWORLDSTATS; ITU; WORLD BANK; CIA WORLD FACTROOK; LOCAL GOVERNMENT BODIES AND REGULATORY ALTHORITIES; MIDEASTMEDIA ORG; REPORTS IN REPUTABLE . we
MEDIA. MOBILE SHARE DATA: GLOBAIWEBINDEX Q2 & Qi3 2018]; AND EXTRAPOLATIONS OF DATA PUBLISHED BY THE WORLD'S LARGEST SOCIAL MEDIA PLATFORMS VIA EARNINGS RELEASES Hootsu |tE"' are,
AND SELF-SERVE ADVERTISING TOOLS. GIOBAIWERINDEX AIGLRES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET UISERS AGED 16-54. social



FREQUENCY OF INTERNET USE

HOW OFTEN INTERNET USERS ACCESS THE INTERNET FOR PERSONAL REASONS (ANY DEVICE) -
EVERY AT LEAST ONCE AT LEAST ONCE LESS THAN ONCE
DAY PER WEEK PER MONTH PER MONTH

@@

79% 14% 6% 1%

SOURCE: GOOGLE CONSUMER BAROMETER (COLLECTED JAMUARY 2018). ADVISORY: GOOGLE HAS NOT UPDATED ITS COMSUMER BAROMETER DATA SINCE OUR 2018 REPORTS, BUT WE HootsUlteu are
BELIEVE THAT THE DATASET STILL OFFERS REPRESENTATIVE INSIGHTS INTO DIGITAL BEHAVIOURS IN THE FEATURED MARKETS.

social



SIMILARWEB'’S TOP WEBSITES

RANKING OF WEBSITES BY AVERAGE MONTHLY TRAFFIC

WEBSITE

CATEGORY

MONTHLY TRAFFIC

TIME PER VISIT

PAGES PER VISIT

01

02

03

04

05

06

07

08

09

10

GOOGLE.COM
GOOGLE.CO.ID
FACEBOOK.COM
YOUTUBE.COM
TRIBUNNEWS.COM
DETIK.COM
TOKOPEDIA.COM
YAHOO.COM
WHATSAPP.COM

BUKALAPAK.COM

SEARCH
SEARCH
SOCIAL
TV & VIDEO
NEWS
NEWS
SHOPPING
NEWS
COMMUNICATION

SHOPPING

1,028,900,000

702,300,000
605,200,000
504,400,000
215,000,000
137,300,000
124,500,000
89,800,000
88,500,000

87,200,000

08M 065
07M 165
10M 135
26M 075
O5M 425
06M 5058
04M 265
07M 18S
02M 295

04M 415

SOURCE: SIMILARWEB (JANUARY 2019). FIGURES BASED OM MONTHLY AVERAGES FOR Q4 2018. NOTES: "MONTHLY TRAFFIC’ DOES NOT REPRESENT UMIQUE VISITORS. TIME PER VISIT

FIGURES REPRESENT THE AVERAGE DURATION OF USERS' VISITS, MEASURED IN MINUTES AND SECOMNDS. ADVISORY: SOME WEBSITES FEATURED IN THIS RANKING MAY COMNTAIN ADULT
CONTENT. PLEASE USE CAUTION WHEN VISITING UNKNOWMN WEBSITES.

/7.7
6.6
10.3
1.2
4.
KR:
4.3
6.6
2.0

4.
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2019

#

01

02
03
04
05
06
o7
08
09

10

BASED ON SEARCHES THROUGHOUT 2018

SEARCH QUERY

VIDEO

GOOGILE

TRANSLATE

DOWNLOAD LAGU

FB

MP3

GAMBAR

YOUTUBE

FACEBOOK

CUACA

100

Bé

84

81

68

64

55

54

42

#

1

12

13

14

15

16

17

19

20

TOP GOOGLE SEARCH QUERIES IN 2018

SEARCH QUERY

GOOGLE TRANSLATE

YT

STREAMING

TOGEL

YOU

v

DOWNLOAD MP3

PIALA DUNIA

BOLA

INSTAGRAM

SHOWS RELATIVE VOLUMES FOR EACH QUERY COMPARED TO SEARCH YOLUMES FOR THE TOR QUERY (AN INDEX OF 50 MEANS THAT THE GQUERY RECEIVED 50%

o SOURCE: GOOGLE TREMDS (ACCESSED JAMUARY 2019); KEPIOS ANALYSIS. NOTES: GOOGLE DOES NOT PUBLISH SEARCH VOLUMES, BUT THE 'INDEX’ COLUMMN

OF THE SEARCH VOLUME OF THE TOP QUERY). YEAR-ON-YEAR CHANGE FIGURES COMPARE INDEX VALUES FOR EACH QUERY IN DECEMBER 2018 TO DECEMBER 2017.

41

40

30
29
29
28
23
22

21
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CONTENT STREAMING ACTIVITIES

PERCENTAGE OF INTERNET USERS WHO STREAM EACH KIND OF CONTENT EACH MONTH [SURVEY BASED] -
WATCH VIDEOS STREAM TV CONTENT PLAY GAMES STREAMED WATCH LIVE STREAMS OF WATCH E-SPORTS
ONLINE VIA THE INTERNET LIVE VIA THE INTERNET OTHERS PLAYING GAMES TOURNAMENTS

@ePEd

98% 50% 46% 36% 17%

we

[ ]
e SOURCE: GLOBALWEBINDEX (@2 & Q3 2018). FIGURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERMET USERS AGED 16-64. HOOtS“'te' are

social




USE OF INTERNET TECHNOLOGIES

PERCENTAGE OF INTERNET USERS THAT USE EACH TOOL OR SERVICE EACH MONTH -
VOICE SEARCH OR RIDE-HAILING AD-BLOCKING VIRTUAL PRIVATE
VOICE COMMANDS SERVICES TOOLS NETWORK (VPN)

48% 51% 63%

we

[ ]
e SOURCE: GLOBAIWEBINDEX (Q2 & Q3 2018). FIGURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGED 16-64. HOOtS“ltE" ﬂrei I
socia




APJII: Jumlah Pengguna Internet di Indonesia Tembus 171 Juta
Jiwa

Kompas.com - 16/05/2019, 03:26 WIB

BAGIKAN: o o Komentar

P

IKUTI KOMPETIS SERU YARKS SOUND OF EXCITEMEN
DAN DAPATERAN HADIAH PULLHAN JUTA RUPIAH

YARIS
BEATS DI PERFORMANEE
CORNER INTERAC TIVE

RE AT MU

[©[<] Penulis: Yudha Pratome | Editor: Oik Yusuf

Stop lihat iklan ini

UNIVERSAL'STUD}0S JAKARTA, KOMPAS.com - Pengguna internet di Indonesia tercatat mengalami
- peningkatan di tahun 2018 lalu.

Berdasarkan hasil studi Polling Indonesia yang bekerja sama dengan Asosiasi
Penyelenggara Jasa Internet Indonesia { APJII), jumiah pengguna internet di

MALAM-MALAM PILIHAN Indonesia tumbuh 10,12 persen.
27 SEP = 3OKT

Menurut Sekjen AFJII, Henri Kasyfi, survei ini melibatkan 5.900 sampel dengan

Master: 1*
Eksklusif margin of error 1,28 persen. Data lapangan ini diambil selama periode Maret
hingga 14 April 2019. TERPOPULER




Digitalisasi = Konvergensi

Dengan format informasi yang sama,
semua piranti teknologi dapat disatukan
(konvergensi):

- Konvergensi teknologi = Teknologi
Informasi dan Teknologi komunikasi (ICT)

- Konvergensi media = Integrasi media

KONVERGENSI massa, komputer, dan telekomunikasi.

- Konvergensi komunikasi = komunikasi
yang mewadahi semua tataran
komunikasi (pribadi, kelompok,
organisasi, public, massa)=> perangkat
teknologi yang menjangkau semua level
komunikasi

£ Available on
= iTunes

- Konvergensi global = satu dunia
terhubung dalam infrastruktur yang sama




Integrasi media massa, komputer, dan telekomunikasi.

1978 2000

Broadcast & Broadcast & Print &
roadcas _ ; | pin
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TRADISIONAL perusahaan media [

Sumber keuntungan media T 5
(Sunset Industry) - biaya sewa, biaya

Other
£217m

Wholesale subscription ————
£238m

Advertising

News Corp 14.5

omMeT 7.3 News International’s UR newspapers

“Trinity Mirror Group
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’
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penggunaan, lklan, sindikasi,
lisensi, subsidi BB e

¥ 63%
= o0
Daily Ml & GT  News Northern Telegraph  Guardian
Le I}_S;y;f;w Virgin Media) BBC International ?3""-;',: '"é'gy;h'::" Johnston Press & Shell Five  Media Group Media Group
-90n e OB S 6bn @ . . £04bn  £04bn  EO3bn  EO3bn  E0.3bn




BISNIS MEDIA
ERA MEDIA

DIGITAL
(Sunrise Industry)

* Perubahan pasar massa - pasar segmen
- Narowcasting = segmentasi khalayak spesifik, spesialisasi konten

- Ekonomi media baru 2 internet mengubah bisnis media (on
demand)

* Personalisasi memudahkan media dan pengiklan menyasar target
audiens dalam waktu singkat, 24 jam

- Determinisme ekonomi = determinisme budaya
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KONVERGENSI

M EDIA JQDX Radio

24 hour free listening to your favorite music,
anytime and anywhere!
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